Meta Pixel & Conversions API
(CAPI) — what they are (and
why they matter) [T]T]

Both Meta Pixel and CAPI are tools that help Meta (Instagram/Facebook ads) measure results
and optimize delivery (i.e., show your ads to people more likely to take the action you care
about, like Purchase or Lead).

1) Meta Pixel (browser-based

tracking) []

Meta Pixel is a small snippet of code you add to your website. It runs in the visitor's browser
and sends events back to Meta when people do things like:

e whH

View content
Add to cart
Initiate checkout
Purchase

Lead (form submit)

What it’s used for:

. Conversion tracking

o Attribute purchases/leads to your ads.

. Optimization

e Let Meta’s algorithm learn who converts and find more of them.
Retargeting
e Build audiences like “visited product page but didn’t buy.”

Lookalikes
e Create audiences similar to your customers/visitors (where available).



Limitation: Because it relies on the browser, it can lose data due to ad blockers, cookie
restrictions, or browser privacy features.

2) Conversions API (CAPI) (server-
to-server tracking) []

CAPI sends the same kinds of events to Meta, but from your server (or via a partner like Shopify)
rather than from the browser.

Why it’s valuable:

1. More resilient tracking

e Often captures events the Pixel might miss.
2. Better measurement

e Improves attribution quality and reduces “missing” conversions.
3. Better optimization

e More complete event signals can help Meta learn faster.

Important note: When you run Pixel + CAPI together, you must use deduplication (an
event_id) so the same purchase isn’t counted twice.

3) How they work together
(recommended setup) []

1. Pixel captures browser-side events (fast, easy, widely supported).

2. CAPI captures server-side events (more reliable).

3. Meta deduplicates overlapping events and uses the combined signal for:
e Reporting (what happened)
e Optimization (who to show ads to)
e Audience building (retargeting/lookalikes)



4) Quick “when do | need this?”
guide []

1. If you run Sales or Leads campaigns — Pixel is the baseline.

2. If you want more accurate conversion reporting and stronger optimization -» add
CAPI.

3. If you're on Shopify/WooCommerce/BigCommerce — CAPI is often straightforward via
integrations.

To tailor the setup: what platform is your site on (Shopify, WordPress/WooCommerce, Webflow,
custom), and are you optimizing for purchases or leads?
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